
PROMOTION
PERIOD

24%
An email campaign promoting gift 
cards, targeted to active members, 

drove a 24% shift in points 
redeemed to the promoted 

redemption type.

How Can I Generate Online Redemptions
For Lower-Cost Reward Items?

90% of email promotion redemption response 
activity occurred in the web channel.

affinion.com/loyalty  |  800.622.4863

Gross cost per point redeemed was 11% 
lower during the response period.

Redemptions per day among the targeted members 
spiked 132% during the promotion response period.
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   ALG can help.


